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Introduction
Turkey has taken place in the race of digitalization and marched towards a presence in
the digitalized world, with the advances it has made in recent years. While the world is
becoming increasingly digital, digital competencies are brought to the agenda from the
fact that existing jobs are increasingly managed from digital environments. Therefore,
both employers and job seekers need to progress effectively by using the internet and
applications. In this context, tables and statistics of various institutions and
organizations were examined in the literature and literature search, and the previous
researches were examined. The findings were compiled and included in the study and
integrated with the field research.
Regarding the literature scan we made, likely 30 percent of the labor force in Turkey is
45 years and older. Those who are in the age group of 45-54 years of age are the major
age group who seek employment, for 45+ unemployees, nevertheless, most of the
unemployed who do not seek a job are also in this group after the several changes in
retirement age. Accordingly, the data values we observed in the study were lower than
the other age groups' values.
On the other hand, either national or international statistical data for the research
question we have tried to involve in the study. In order to answer the study question
collected data from different sources were sought. From this point of view the desk
research of the study was completed, and later we tried to obtain the basis for the field
research.
Subsequently, employing both qualitative and quantitative methods, interviews were
made with the human resources department employees working in various positions,
and the data were gathered and analyzed in the field research conducted. The outcomes
of the examination were analyzed applying various data analysis methods and these
data were yielded at the final of the study. As a conclusion of the analysis, regarding the
social media and the employees who are over the age of 45 and the job seekers, the
thoughts and ideas of the HR employees are shown and described by the tables.
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State-of-the-art of adults 45+’s digital competences
Today, we live in an everchanging society that called as knowledge society or
information society. Digitalization has been becoming more and more important
recently in such kind of structure. Digital technology transforms almost every aspect of
our public, private or work life. For every individual - employees, learners, and citizens
all of this technological innovation creates a demand for new and evolving digital skills.
Information technologies are in the heart of the new concept of society moreover it has
a crucial role in the economy, politics, etc. Hence understanding the level of digital
competencies are required to see how big the change is. Digital competences describe
the ability to use information technologies in particular. It also explains how efficiently
a person uses those technologies in a specific context.
In the literature, such as digital competences, digital skills, e-competences or e-skills,
and twenty-first-century skills or competencies, generally, either descriptions or
explanations of them are made in different denominations. European Commission
defines competence as, a combination of knowledge, skills, and attitudes 1. From this
point of view, not only a set of e-skills but also a collection of efficient information
technologies usage and exchange, produce, store, present, assess and access the
information through the IT can be seen as digital competence.
Digital competencies show indications that vary from one to another. Those indications
vary on many factors including age, gender, educational level, country of residence and
the level of development of the country in terms of technological products, etc.
Therefore, in order to understand this, it is necessary to look at the demographic details
of the country. To analyze the details of Turkish demographics of 45+ years, 45-54 years
of age seem to be a little more than 10 percent of the total population, 55-64 years is 9
percent, 65-79 years is 7 percent, and a fraction of 2 percent in 80+ years (Table 1).
Table 1. Turkey Demographics on 2017 (TSI)2
Age Group

Population
(Million)

Percentage of
Total Population

45-49

5.055.154

6,26%

50-54

4.675.455

5,79%

55-59

3.966.727

4,91%

60-64

3.371.238

4,17%

65-69

2.511.904

3,11%

1

European Commission (2007). Key competences for life- 300 long learning: European reference
framework. http:// 301 ec.europa.eu/dgs/education_culture/publ/pdf/ll-learn- 302
ing/keycomp_en.pdf. Accessed January 16, 2019.
2
TSI, January 2017, http://www.tuik.gov.tr/PreHaberBultenleri.do?id=30680 Accessed 19 January 2018.
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70-74

1.737.267

2,15%

75-79

1.249.185

1,55%

80-84

801.676

0,99%

85-89

434.833

0,54%

90+

160.520

0,20%

Considering that Turkey has a population of approximately 80 million vicinities is seen
that a minority of 45 years of age. On the other hand, factors such as legal regulations
and retirement age, etc., diversify the opinions of this age group. As social security
reforms raised the retirement age, the age group of 40, 45-65 are included within the
boundaries of the old labor, yet still, a full consensus is unavailable in the literature3. For
a more detailed overview, it is useful to look at other studies in the literature in other
countries.
In the research conducted on age groups and finding a job, 45+ individuals confronted
with various difficulties is emphasized. Unlike the prejudices against physical capacity,
lack of innovation and imagination, and lack of adaptation and learning difficulties by
age, it was found that older workers provided invaluable experience, stronger working
ethics than young workers and more reliable4 Finding a job is much more challenging
and most of the jobs are temporary for the age of 50+ according to a study conducted
in South Korea. Employees at 50+ have a 25 percent loss in salaries, obligated to work in
larger working times and more than 50 percent, and do not have career satisfaction are
concluded in the same study5.
Another study conducted in Australia, it is found that employees aged 15-44 are 2.6
times more willing to receive an education than 45 years old. However, the 45+ years of
age group is inclined to both not to be in the workplace, and their workplace injury and
work accident rates to be higher6. The other study carried in 11 developed countries
showed that young-adults aged 25-34 years are twice time more subjected to be
educating those in the 55-64 age group7. To sum up, the results of the studies show that
the age factor is an essential reason for the employment, and dismissal of the
unemployed for the age of 45+.
"Fourth European Working Conditions Survey" (EWCS) explores the fundamental
problems of the aging workforce, in which is operated by the European Foundation for
3

Arıcı, Kadir (2005) Türk İş ve Sosyal Güvenlik Hukuku Bakımından Yeni Bir Sorun: Yaşlı İşçiler, A. Can
Tuncay’a Armağan, Legal Yayıncılık, İstanbul, p. 953.
4
Alleyne, Sonia (2006) Q&A: Age on Your Side, Black Enterprise, Vol.36, Iss.7, aktaran Dilek Baybora
(2007) Çalışma Yaşamında Yaş Ayrımcılığı, Anadolu Üniversitesi Yayın No:1788, Eskişehir, p. 74.
5
Lee, S. Kwan ve H. Jae Kim (2003) Employment of the Elderly in Korea, Aging and Work, Edited By M.
Kumashiro, Taylor & Francis Group, New York, 49-54.
6
Brooke, Libby (2003) Human Resource Costs and Benefits of Maintaining Mature-Age Workforce,
International Journal of Manpower, 24(3), 260-283.
7
Baybora, Dilek (2007) Çalışma Yaşamında Yaş Ayrımcılığı, Anadolu Üniversitesi Yayın No:1788,
Eskişehir, p. 40.
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the Improvement of Living and Working Conditions (Eurofound) in 20058. The results of
this study reveal that employees over 55 years of age have received less vocational
training compared to young people, and employees with retirement age, less power,
and poor working conditions have left earlier than the labor market. The quality of work
is a key factor in the recruitment and retention of older employees in the labor market9.
Turkey is a growing country as a part of Europe and Asia, that embraces two continents.
As well as its geographic importance, Turkey has a large amount of population of labor
force compared to the rest of the European countries. Considering the close relationship
between the retirement age and employment of labor, and also the employment of 45+
labors, analyzing the data on Turkish Labor-Force Market of 45+ years old is crucial.
According to the Turkish Statistical Institute (TSI), an increasing number of the labor
force is existing, and male labor force amount is higher than the female one as follows
(Table 2).
Table 2.Turkish Labor Force Statistics, October 201810
Total
2017
2018
Age 15+
Labor Force
Employment
Agricultural
Non-Agricultural
Unemployed
Non-Labor Force
Labor Force Activity
Employment
Unemployment
Non-Agricultural
Unemployment
15-64 Age
Labor Force Activity
Employment
Unemployment

Male
2017
2018
(Thousand)
21550 21958
19716 19743
2981
2959
16735 16784
1834
2215
8234
8122
(%)
72,4
73
66,2
65,6
8,5
10,1

31932
28654
5534
23110
3287
28217

32658
28870
5347
23524
3788
28183

53,1
47,6
10,3

53,7
47,5
11,6

12,3

13,6

9,7

58,3
52,2
10,5

59,1
52,1
11,9

78,2
71,4
8,7

Female
2017
2018
10381
8928
2554
6375
1453
19983

10700
9127
2387
6740
1573
20061

34,2
29,4
14

34,8
29,7
14,7

11,4

18,4

18,8

79
70,9
10,3

38,3
32,8
14,3

39
33,1
15

8

Eurofound, 2012, https://www.eurofound.europa.eu/tr/surveys/european-working-conditionssurveys/fifth-european-working-conditions-survey-2005 accessed 18 January 2019.
9
Eurofound, 2012, https://www.eurofound.europa.eu/tr/surveys/european-working-conditionssurveys/fifth-european-working-conditions-survey-2005 accessed 18 January 2019.
10
TSI, October 2018, http://www.tuik.gov.tr/PreHaberBultenleri.do?id=30680 Accessed 19 January
2018.
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Non-Agricultural
Unemployment

12,3

13,7

9,7

11,5

18,5

18,9

On the other hand, according to Eurostat’s statistic, the Turkish labor force has basic
digital skills on variable rates. As a general outlook, we can see what percentage of
Turkish individuals who have basic overall digital skills is increasing from 2015 to 2017
on all individuals. Moreover, almost at all kind individuals’ who had low or medium
formal education, a percentage have growth while all kind individuals’ who had high
formal education, a percentage have decreased (Table 3).
Table 3. Turkish Individuals' level of digital skills11
Individuals who have basic overall digital skills
All Individuals
Individuals 45 to 54 years old
Individuals, 55 to 64 years old
Individuals aged 25 to 64 with low formal education
Individuals aged 25 to 64 with medium formal education
Individuals aged 25 to 64 with high formal education
Males 55 to 74 years old
Males with low formal education
Males with medium formal education
Males with high formal education
Females 55 to 74 years old
Females with low formal education
Females with medium formal education
Females with high formal education

2015
12
5
3
3
18
28
4
8
22
28
1
3
20
27

2016 2017
13
15
6
7
3
4
4
5
20
22
24
22
4
4
10
13
22
23
22
20
1
1
5
7
24
25
25
26

As well as Turkey has developed and urbanized throughout the years and families have
moved out of agriculture, low overall digital skill rates of all individuals have fallen
slightly. Individuals who had low formal education rates increased from 2015 to 2017,
however medium and high formal educated ones lowered as well (Table 4).
Table 4. Turkish Individuals who have low overall digital skills12
Individuals who have low overall digital skills
All Individuals
Individuals 45 to 54 years old
Individuals, 55 to 64 years old

2015
27
23
12

2016
29
27
14

2017
30
35
20

11

Eurostat, 2017, http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=isoc_sk_dskl_i&lang=en
Accessed 20 January 2018.
12
Eurostat, 2017, http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=isoc_sk_dskl_i&lang=en
Accessed 20 January 2018.
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Individuals aged 25 to 64 with low formal education
Individuals aged 25 to 64 with medium formal education
Individuals aged 25 to 64 with high formal education
Males 55 to 74 years old
Males with low formal education
Males with medium formal education
Males with high formal education
Females 55 to 74 years old
Females with low formal education
Females with medium formal education
Females with high formal education

24
46
20
12
31
39
18
7
19
44
24

31
42
15
15
35
35
14
8
24
39
18

38
39
12
19
38
30
11
13
31
37
13

As a result of digitalization many applications and mobile devices have been entered the
daily and business life, most of the people who are 45+ years old, have accommodated
themselves into these new circumstances. A significant number of individuals with high
formal educations have raised from 75% to 86% as long as all individuals were from 23%
to 34% (Table 4). Males 55 to 74 years old increasingly had higher rates by 5% to 8%
comparatively to females by 1% to 2% (Table 5).
Table 5. Turkish Individuals who have basic or above basic overall digital skills13
Individuals who have basic or above basic overall digital skills

All Individuals
Individuals 45 to 54 years old
Individuals, 55 to 64 years old
Individuals aged 25 to 64 with low formal education
Individuals aged 25 to 64 with medium formal education
Individuals aged 25 to 64 with high formal education
Males 55 to 74 years old
Males with low formal education
Males with medium formal education
Males with high formal education
Females 55 to 74 years old
Females with low formal education
Females with medium formal education
Females with high formal education

2015
23
10
4
4
31
75
5
12
42
76
1
5
33
70

2016
28
12
6
5
41
81
7
15
50
82
2
7
46
78

2017
34
16
7
8
49
86
8
20
60
86
2
10
52
84

13

Eurostat, 2017, http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=isoc_sk_dskl_i&lang=en
Accessed 20 January 2018.
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Just as a brief overview, according to Eurostat’s data Turkish individuals rarely have no
overall digital skills by generally 1 or 0 percent. For a broader look, details are as follows
(Table 6):
Table 6. Turkish Individuals who have no overall digital skills14
Individuals who have no overall digital skills

All Individuals
Individuals 45 to 54 years old
Individuals, 55 to 64 years old
Individuals aged 25 to 64 with low formal education
Individuals aged 25 to 64 with medium formal education
Individuals aged 25 to 64 with high formal education
Males 55 to 74 years old
Males with low formal education
Males with medium formal education
Males with high formal education
Females 55 to 74 years old
Females with low formal education
Females with medium formal education
Females with high formal education

2015
1
1
1
1
1

2016
1
2
1
2
1

2017

(n)

(n)

0(n)

1
1

1
2

1
1

1

1

0(n)

0(n)

0(n)

0(n)

0(n)

0(n)

0(n)

1

1

0(n)

1

0(n)

0(n)

0(n)

0(n)

0(n)

0

0

0(n)

1
(n)

0

1
(n)

0

The internet is a new way to transfer the information in the knowledge society, from its
invention to today it has converted everything to a connected condition. Nowadays all
devices around, surrounded us with the internet connection so that knowledge society
become possible. Eurostat’s data that have collected on 2013 shows that 48% of all
individuals have internet skills, at the same time medium and high formal educated
individuals’ rate were over than 80% (Table 7). Furthermore, employment rates
between 2014 and 2017 grew in all age range and both sex accordance to TSI (Table 8).
Nevertheless, the unemployment rates likewise seem to fluctuate at low levels by 8-10
bands (Table 9).
Table 7. Individuals’ level of internet skills15
Individuals who have no overall digital skills

All Individuals
Individuals 45 to 54 years old
Individuals, 55 to 64 years old

2013
48
28
13

14

Eurostat, 2017, http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=isoc_sk_dskl_i&lang=en
Accessed 20 January 2018.
15
Eurostat, 2017, http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=isoc_sk_iskl_i&lang=en
Accessed 20 January 2018.
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Individuals aged 25 to 64 with low formal education
Individuals aged 25 to 64 with medium formal education
Individuals aged 25 to 64 with high formal education
Males 55 to 74 years old
Males with low formal education
Males with medium formal education
Males with high formal education
Females 55 to 74 years old
Females with low formal education
Females with medium formal education
Females with high formal education

24
80
96
16
41
83
95
5
21
82
95

Table 8. Employment by sex and adults 45+ years of age16

Male (45-49)

Male (50-54)

Male (55-59)

Employment Rate
(%)

Male (60-64)

Female (45-49)

Female (50-54)

Female (55-59)

Female (60-64)

2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014

82,2
83,1
83,8
83,9
64,9
66,7
68,4
70,4
49,9
52
55,5
57
40
39,3
41,7
43,1
31,5
33,3
35
37,4
24,5
25,8
26,1
28,3
19,6
20,3
20,5
20,9
14,9

16

TSI, 2019, http://www.tuik.gov.tr/PreTabloArama.do?metod=search&araType=vt Accessed 20 January
2018.
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2015
2016
2017

14,6
15,4
16,1

Table 9. Unemployment rate by sex and adults 45+ years of age17

Male (45-49)

Male (50-54)

Male (55-59)

Male (60-64)

Male (65+)
Unemployment
Rate (%)
Female (45-49)

Female (50-54)

Female (55-59)

Female (60-64)

Female (65+)

2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016
2017
2014
2015
2016

6,7
6,8
7,5
7,3
8,8
9
8,3
7,8
8,2
8,3
7,6
8,8
6
7,2
7
5,9
2,5
3,1
3,2
2,6
7,3
7,5
8,3
7,7
5,1
6,6
6,4
6,9
2,8
4,1
3,7
3,7
1,5
2,1
1,9
2,3
0,9
0,9
0,8

17

Eurostat, 2017, http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=isoc_sk_dskl_i&lang=en
Accessed 20 January 2018.
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2017

1

From this point of view, many diverse questions about digital competence and
employment are sought. In addition to the difficulties experienced by the 45+ individuals
in finding a job, the limitation of the job opportunities offered to 45+ age group and the
extraordinary age restrictions in the job advertisements are also an obstacle. In Turkey,
any specific job offers addressed to this group of age seem to be unable by an NGO or
government agency besides the suggestions written on the personal blog page.
Numerous journalists list the problems and work for this age in their column. A
columnist Cagrı Bilgin, offers some jobs for those who are over 40+ as follows18:












Shopping Coaching
Information Technology Analyst
Patient Relations Specialist
Financial Adviser
Question Bank Designer
Social Media Strategist
Virtual Gold Collector
Cyber Security Element
Motorcycle Repair
Packaging Engineer
Personal Fitness Instructor

However, when the employment data for this age group are analyzed, the age group
and ISKUR (Turkish Employment Agency, TEA) data for recruitment are found (Table 10).
In 2017, by TEA's work placements, 700 thousand men and 358 thousand women were
employed. Totally 84 thousand men and 31 thousand women (12 percent of men, 9
percent of women) consist of 45+ individuals.
Table 10. Annual Table of Turkish Employment Agency (2017)19
45-49
Age/
Gender

TOTAL

50-54

Male

Female

Male

44.710

19.420

24.364

55-59

Female

8.241

Male

10.385

60-64

Total in All Age
Groups

65+

Female

Male

Female

2.624

3.536

611

Male

1.092

Female

132

18

Male

Female

700.039

357.210

Bilgin, Çağrı. (2012). Kırk Yasından Sonra Yapılacak İşler [Jobs Could Have After The Age of Fourtie],
Posta, Pazar Postası, Istanbul, https://www.posta.com.tr/40-yasindan-sonra-yapilacak-isler-144425
Accessed 25 January 2019.
19
ISKUR (Turkish Employment Agency), 2017, https://www.iskur.gov.tr/kurumsal/istatistikler/ Accessed
24 January 2019.
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In order to understand how 45+ individuals look for a new job through social media,
many pieces of research conducted on social media and 45+ individuals are observed.
Since the internet has developed, most individuals have started to use social networks
globally. Smartphones, which are a combination of computers and telephones, became
widely popular.
We Are Social and Hootsuite completed “Digital in 2017 Global Overview” research in
2017. According to this research Turkish "Web Browsing Through A PC Rate" has fallen
to 36 percent by 29 percent diminution. Yet, mobile device user's rate has risen to %61
percent by 33 percentage increment. In Turkey, 48 million individuals are active social
media users, which is 60 percent of the total population of the country. Moreover, 42
million social media users access their account via a mobile device and which means 52
percent of the total population of Turkey. Hitherto, last year in 2018 numbers have
updated and according to new results: 54,33 million of the total population are internet
users, 51 million are active social media users, and 44 million are active social media
users (Figure 1). Consequently, as it seems, most of the social networks are visited by a
mobile device. Research demonstrates that 95,1 percent of the total Facebook users
connected through either a smartphone or a tablet (Figure 2).
With this respect, 45+ individuals use social media in terms of seeking a new job, and
firms utilize social networks in recruitment as well. However, in the literature, studies
carried in wider age range instead of researching only for 45+. Recruitment tools in the
electronic environment are tools that enable people to communicate and to share.
Facebook, Twitter, LinkedIn, Google+, Instagram, Xing are mainly used tools20. Firms and
individuals seeking for a job use the social networks to reach information and details
about both sides. Firms may collect all the profiles through the social networks, check
the resumes and etc. as well as the individuals, can search for all opportunities
appropriate for them. Firms use social networks to get an interview with candidates in
the digital environment that both sides are unobligated to be in the same place.
As an example, LinkedIn has replaced the many human resource's processes by its
application. HR consultancy firms and special employment departments are now
optional to either find a job or employee. Candidates may subscribe and have a profile
on LinkedIn free of charge so that firms can reach them according to their criteria, so
can they21.

20

Nizamoglu, Nezahat Özlem, 2018, Personel Seçimi ve İş Bulma Süreçlerinde Sosyal Medya Kullanımının
Rolü, Pamukkale Üniversitesi, Sosyal Bilimler Enstitüsü, İşletme Anabilim dalı, Yönetim ve Organizasyon
Pr., Tezsiz Yüksek Lisans Projesi, s. 21.
21
Vardarlıer P.,2015, Sosyalika, Fastbook Yayınları, İstanbul.
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Figure 1. A Snapshot of Turkey’s Key Digital Statistical Indicators22

Figure 2. Share of Facebook Use by Device23

22

Wearesocial, 2018, https://wearesocial.com/blog/2018/01/global-digital-report-2018 accessed 20
January 2019.
23
Wearesocial, 2018, https://wearesocial.com/blog/2018/01/global-digital-report-2018 accessed 20
January 2019.
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National programmes and major stakeholder initiatives
ISKUR (Turkish Employment Agency)
ISKUR, The Turkish Employment Agency, is a governmental agency that serves for
employment activities, projecting for the Turkish labor force, improving the conditions
of the country and preventing the unemployment. In its website it explains itself as
follows24:

24

•

Turkish Employment Agency established for aiding activities of protecting,
improving, generalizing of employment and preventing unemployment, and for
executing unemployment insurance services has obtained a structure that
enables it to implement active and passive labor force policies alongside its
classical services of finding jobs and employees within an extended mission area.

•

A General Council, in which social parties have a majority and representatives of
public and universities can also participate, has been formed in order to aid
creating the employment policy of Turkey, by adopting an organization model
open to participative and social dialogue.

•

Executive Board including representatives of workers, employers, merchants,
and craftsmen has been formed as the organ of the institution which possesses
the supreme administration and decision-making abilities, authority, and
responsibility.

•

Provincial Employment Boards have been formed so as to improve local initiative
in regional development and determine local employment policies in provinces.

•

Establishment of Private Employment Agencies has been permitted so that they
render both domestic and overseas activities of finding jobs and employees, and
the monopolistic authority of the Institution in this field has been abolished.

•

In order to deliver active services in provinces, Regional Directorates have been
abrogated and Provincial Directorates have been constituted.

•

As career vocation, Employment and Vocational Expert has been generated in
order the missions of the Institution to be delivered actively and to provide
qualified personnel employment.

ISKUR, 2019, https://www.iskur.gov.tr/en/corporate-information/history/ Accessed 24 January 2019.
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ISKUR serves in many different areas such as registration of your corporation or personal
profile, job search activities, courses that help to improve individuals’ skills, insurance
issues, consultancy services, training and entrepreneurship programs, and public work
programs.
MEB (The Ministry of National Education of Turkey)
As a government ministry of the Republic of Turkey, The Ministry of National Education,
responsible for the supervision of public and private educational system, agreements
and authorizations under a national curriculum. MEB has many directorates in its
organization, one of them is General Directorate of Life Long Learning that organizes
many programs to improve public skills. A program that held by the directorate was on
2017 on Information Technologies. The program called Improving the Digital Skills
Course program is for those who want to be professional with digital skills. The program
aims to improve digital skills of those who are initiative, and final outputs are as follow25:
•

To bring businesses to the internet,

•

Aiding the availability of companies on the internet,

•

Reaching more consumers,

•

Monitoring the web site traffic,

•

Influence more customers using internet ads,

•

Sell products or services on the Internet,

•

To open the business abroad in the internet environment

Google Digital Garage
Google LLC, is an American multinational technology company that specializes in
Internet-related services and products, which include online advertising technologies,

25

MEB, 2017, Hayat Boyu Öğrenme Genel Müdürlüğü, Bilişim Teknolojileri Alanı Dijital Becerilerin
Geliştirilmesi Kurs Programı,
http://hbogm.meb.gov.tr/meb_iys_dosyalar/2017_06/30091335_Dijital_Becerilerin_GeliYtirilmesi_Prog
ramY_YYP.pdf Accessed on 24 January 2019.
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search engine, cloud computing, software, and hardware. It is considered one of the Big
Four technology companies, along with Amazon, Apple, and Facebook2627.
Google Turkey announced Digital Garage, a training project, to step into the digital world
of all ages individuals for those who demand to climb the career ladder in the new digital
world. The project including many programs inside and aims to teach digital skills
appropriate to many positions. Moreover, this project is also supported by the Ministry
of Labor and Social Security, The Union of Chambers and Commodity Exchanges of
Turkey and the Turkish Employment Agency. Many interactive and face-to-face pieces
of training are given through the program. Google has invested in the program 10 million
Turkish Liras and by this program, many SME's will be prepared to industrial internet.
Turkey's nine provinces (Antalya, Bursa, Gaziantep, Van, Istanbul, Izmir, Kayseri, Samsun
and Istanbul) will be organized training face to face, and this training will be open to
anyone who wants to participate.
Civil Society Development Center
STGM (Civil Society Development Center), is an NGO that serves for the vision of a Strong
and Democratic Civil Society as its written on the website. The mission of the STGM
targeting the attainment of a strong and democratic civil society is to carry out advocacy,
campaign, research, training and lobbying activities in its priority target areas in order
to28:
•

Ensure the development of participation and democracy in civil society,

•

Strengthen organizational capacity and autonomy,

•

Make the voice of civil society heard in decision-making processes.

STGM organized o program called Digital Capacity Strengthening Training that aimed to
give educations on digital literacy to web design, from social media management to data
visualization. The program is targeted to all NGO’s to be having their digital skills are
improvised and developed. Some of the trainings of the program are as follows29:
•

Digital Literacy and Digital Transformation Training for NGOs

26

Rivas, Teresa. "Ranking the Big Four Tech Stocks: Google Is No. 1, Apple Comes In
Last". www.barrons.com. Retrieved 2018-12-27.
27
"Bloomberg - Are you a robot?". www.bloomberg.com. Retrieved 2018-12-27.
28

STGM, 2019, http://www.stgm.org.tr/en/icerik/detay/vision-and-mission-of-stgm-2 Accessed 25
January 2019.
29
STGM, 2018, http://www.stgm.org.tr/tr/icerik/goster/dijital-kapasite-guclendirme-egitimleri,
Accessed 25 January 2019.
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•

Digital Governance for NGOs and Member, Donor, Volunteer Relations Training

•

Fast Web Design Training for NGOs

•

Digital Communication and Social Media Training for NGOs

•

Data Design, Visualization and Management Training for NGOs
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Job offers addressed to unemployed adults 45+
On the statistic researches or the on the job ads, job offers directly addressing to those
who are over than 45 years old are unavailable. Either on some agencies (governmental
or private) job search tools have age criterion as elective selection or on some job search
platform's job ads have age criterion for such kind of jobs that need a certain group of
age. Mostly, some jobs that require more muscle strength, some positions that the
person shall be unmarried or some vacancies needing good-young physical appearances
may ask for the lower aged individuals while the jobs needing experiences and expertise
are for higher ages. On the other hand, age criteria for professions vary from business
line to business line, the institutionalization rate of the firm and some other factors such
as human resources management.
According to TSI data, we may see the situation for those who are 45+. Turkish
demographic structure shows us that almost the 30 percent of the country is over 45
years old by 2017 (Table 11), and for those who are 45+, between the age of 44 and 49,
65 percent of the population of this group are employed in 2017 (Table 12). Age group
of 50-54 is the second highest rate for employment which is almost 50 percent. Rest of
the age groups are lower than 40 percent of employment which means most crucial age
range is 45-54.
On the other hand, analyzing the sectoral employment rates in 2013 and 2018 resulting
in that most of the total population of employed individuals are working in services. In
2013 second highest rates were on agriculture (Table 12) however industry took place
in 2018 (Table 14). Consequently, according to employment and population rates, it can
be said that most of the 45+ group working in services and industry recently. As the
results of occupations of labor force in 2018 (Table 15), managers, professionals,
technicians and associate professionals, clerical support workers, service and sales
workers, skilled agricultural, forestry and fishery workers, craft and related trades
workers, plant and machine operators and assemblers, elementary occupations are
listed as in service sectoral.
Table 11. Turkey Demographic Age Groups in 201730
Age Group

30

Population

Rate

15-19

6.526.587

8,08%

20-24

6.456.510

7,99%

25-29

6.231.542

7,71%

30-34

6.296.924

7,79%

35-39

6.560.696

8,12%

TUIK, 2017, http://www.tuik.gov.tr/PreTablo.do?alt_id=1059, Accessed 25 January 2019.
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40-44

5.740.819

7,10%

45-49

5.055.154

6,26%

50-54

4.675.455

5,79%

55-59

3.966.727

4,91%

60-64

3.371.238

4,17%

65-69

2.511.904

3,11%

70-74

1.737.267

2,15%

75-79

1.249.185

1,55%

80-84

801.676

0,99%

85-89

434.833

0,54%

90+

160.520

0,20%

Table 12. Employment Rates by Age31

Employment
(%)

31

Rate

(15-19)

23,7

(20-24)

46,3

(25-29)

60

(30-34)

63,6

(35-39)

65,1

(40-44)

65

(45-49)

60,9

(50-54)

49,4

(55-59)

38,9

(60-64)

29,3

(65+)

11,9

TUIK, 2017, http://www.tuik.gov.tr/PreTablo.do?alt_id=1059, Accessed 25 January 2019.
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Table 13. Sectoral Employment Rates in 201332

52,30%

52,20%

51,90%

31,90%
21,70%
16,90%

21,40%
19,70%

15,10%

9,10%

6,70%
TOTAL

1,10%

MALE
Agriculture

Industry

FEMALE
Construction

Services

Table 14.Sectoral Employment Rates in 201833
55%

19,70%

18,50%

Industry

Agriculture

6,70%

Services

32
33

Construction

TUIK, 2013, http://www.tuik.gov.tr/PreTablo.do?alt_id=1059, Accessed 25 January 2019.
TUIK, 2018, http://www.tuik.gov.tr/PreTablo.do?alt_id=1059, Accessed 25 January 2019.
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Table 15. Occupations of Labor Force in 201834

The most common methods and ways to search for and find a job
According to Table 16, most three way of search methods in Turkey are through a
relative, friend or family member with 54 percent, secondly ISKUR the Turkish
Employment Agency with 44 percent, and thirdly internet, social media with 30 percent.
Table 16. Search Channels of Open Jobs by Occupational Groups35

Professions
Arts and Related Jobs
Plant and Machine
Operators and
Installers
Services and Sales
Personnel
Unqualified Jobs
Technicians, Assist
Professional
Professionals
Professional Jobs
Office Services
Personnel

Relative
, Friend
Internet
Special
or
Newspaper , Social
ISKUR Employment
Family
, Job ads
Media
(TEA) Offices
Others
57
24,3
21,6
41,3
6,3
39,7

61,5

35,1

19,5

46,6

3,1

44,3

58,1
54,9

24,2
34,6

32,9
25,4

40,5
52,5

3,5
2,4

47,6
39,1

49,7
37,5

20,5
24,3

38,8
60,1

46,9
27,8

6,6
12,4

36,9
33,5

32,3

19

52,6

57,1

8,9

51,9

34

TUIK, 2018, http://www.tuik.gov.tr/PreTablo.do?alt_id=1059, Accessed 25 January 2019.
ISKUR, 2018, 2018 İşgücü Piyasası Araştırması Türkiye Raporu, https://media.iskur.gov.tr/22554/2018yili-turkiye-geneli-ipa-raporu.pdf Accessen 25 January 2019. p. 72
35
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Managers
Qualified Agriculture,
Forestry and
Aquaculture
Employees
TOTAL

35

32,8

71,8

23,2

19,1

44,7

34,8
54,1

16,3
27,1

3,4
30,2

63,5
44

5,9
5,3

23,1
42,1

Table 17: Turkish Employment Agency
National

Creation date

05.07.2003

Objectives

• Turkish Employment Agency established for aiding activities of protecting,
improving, generalizing of employment and preventing unemployment, and for
executing unemployment insurance services has obtained a structure that
enable it to implement active and passive labour force policies alongside its
classical services of finding jobs and employees within an extended mission
area.
• A General Council, in which social parties have a majority and representatives
of public and universities can also participate, has been formed in order to aid
creating the employment policy of Turkey, by adopting an organization model
open to participative and social dialogue.
• Executive Board including representatives of workers, employers, merchants
and craftsmen has been formed as the organ of the institution which possesses
the supreme administration and decision-making abilities, authority and
responsibility.
• Provincial Employment Boards have been formed so as to improve local
initiative in regional development and determine local employment policies in
provinces.
• Establishment of Private Employment Agencies has been permitted so that
they render both domestic and overseas activities of finding jobs and
employees, and the monopolistic authority of the Institution in this field has
been abolished.
• In order to deliver active services in provinces, Regional Directorates have
been abrogated and Provincial Directorates have been constituted.
• As career vocation, Employment and Vocational Expert has been generated in
order the missions of the Institution to be delivered actively and to provide
qualified personnel employment.

Leader entity (in case
of consortium)

-

Web page/e-mail

https://www.iskur.gov.tr/en/

Job offer platform
services
Financing

Characteristics

ISKUR (TURKISH EMPLOYMENT AGENCY)
Field

Private

A governmental organization.

Public
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ISKUR (TURKISH EMPLOYMENT AGENCY)

Access

Users

Companies

Job Seekers

Employers

What services does the platform offer? (in general)
General

Registration, Job Search, Courses, Insurance, Consultancy, Vocational Education, Training,
Entrepreneurship and TYP

Services offered

Employee Search, Foreign Employment, Short-Term Employment Allow… Labor Table.
What services does the platform offer to users (unemployed people)?
Registration, Job Search, Courses, Insurance, Consultancy, Training, Entrepreneurship and TYP
Users

What services does the platform offer to companies?
Companies

Digital competences
required to use the
platform

Employee Search, Foreign Employment, Short-Term Employment Allow… Labor Table.

Digital Media Literacy
Search in site
Use of Information Technology Tools
Create a user account and get a password
Creating Digital Content
Navigating the Toolbars
Add a picture to a document
Saving the document
Formatting the text
Download and Upload the text

Main tasks and
responsibilities offered to
people + 45 years
Additional comments

-

-
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Fieldwork – Interviews to HR professionals
Section 1: General Information
Table 17: Gender Information
16
14
12
10
8
6
4
2
0
Women

Men

Fourteen participants are women while one participant is a men (Table 17).
Section 2: Role and experience
Table 18: Job Titles
human resources assistant
recruitment specialist
staff manager
human resources employee
human resources specialist
0

1

2

3

4

5

Table 18 shows that job titles of participants are Human Resources Assistant for 3,
Human Resources Specialist for 4, Staff Manager for 3 and Recruitment Specialist for 1
participant (Table 18).
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Table 19: Years/Months of Cumulated Experience
Less than 1 year
Between 1 and 3 years
Between 3 and 5 years
More than 5 years
0

2

4

6

8

Table 19 shows that years/months of cumulated experience of participants are “more
than five years” for 7, “between 3 and 5 years” for 5, “between 1 and 3 years” for 2 and
“less than 1 year” for 1 participant (Table 19).
Table 20: Economic Sector of the Company
energy industry
construction industry
education sector
outomotive
0

1

2

3

4

5

6

Table 20 shows that economic sector of the company of participants are automotive for
3, education sector for 5, construction industry for 3 and energy industry for 4
participants (Table 20).
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Section 3: Firm’s size and population distribution
Table 21: Size of the Firm
More than 300 employees
250 -300 employees
200 -250 employees
150 -200 employees
100 -150 employees

50-100 employees
Less than 50 employees
0

1

2

3

4

5

6

Table 21 shows the size of the firm that are “less than 50 employees” for 4, “50-100
employees” for 5, “200-250 employees” for 4 and “more than 300 employees” for 2
firms (Table 21).
Table 22: Age Group of the Employees in the Firm
older than 65 years old

between 45 and 65 years old

between 25 and 45 years old

less than 25 years old
0

5

10

15

Table 22 shows the age group of the employees in the firm that are “between 25 and 45
years old” for 12, “between 45 and 65 years old” for 3 employees (Table 22).
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Section 4: Information Processing
Table 23: Information Process
14. To be able to use cloud information…
13. To be able to save information found…
12. To be aware of new advances in…
11. To be able to assess the validity and…
10. To be able to use web feeds (like…
9. To be able to use advanced search…
8. To be able to do backups of stored…
7. To be able to classify the information…
6. To be able to compare different…

5. To be able to use some filters when…
4. To be able to use different search…
3. To be able to save or store files or…
2. To be able to know that not all…
1. To be able to look for information…
0

1

2

3

4

5

1. To be able to look for information online using a search engine.
2. To be able to know that not all information is reliable.
3. To be able to save or store files or content (e.g. text, pictures, music, videos, web pages)
and retrieve them once saved.
4. To be able to use different search engines to find information.

4,53333
4,2

Table 23.1: Information Process (Percentages)

3,6
4,06667

5. To be able to use some filters when searching information (e.g. searching only images,
videos, maps).
6. To be able to compare different sources to assess the reliability of the information found.

4

7. To be able to classify the information in a methodical way using files and folders to locate
these easier.
8. To be able to do backups of stored information or files.

4,53333

9. To be able to use advanced search strategies (e.g. search operators) to find reliable
information on the internet.
10. To be able to use web feeds (like RSS) to be updated with content of interest.

3,86667

11. To be able to assess the validity and credibility of information using a range of criteria.
12. To be aware of new advances in information search, storage and retrieval.
13. To be able to save information found on the internet in different formats.
14. To be able to use cloud information storage services.

4,46667

3,06667

3,13333
3,8
3,4
4,6
3,26667
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In Table 23.1, the thoughts of the participants on the information process are summed.
All values are in the table determining the expectations of the participants regarding the
information process. Values are greater than 3, indicating expectation is higher. Values
are under the 3, indicating expectation is lower.
Searching for information online using a search engine, browsing the information on
different search engines, checking the reliability of the information obtained with the
search engines, and realizing that the information is reliable is one of the most important
issues for human resources professionals in all sectors. Another issue that should be
considered by all professionals is the recording of the acquired information in different
formats and making backups.
Unlike these, the professionals working in the energy and automotive sectors are able
to use different filters while searching for information, they pay attention to use
advanced search strategies to find reliable information on the internet and to be able to
classify information in a methodological way by using files/folders more than other
sectors. For the professionals working in the education sector, the ability to assess the
validity and reliability of the information is an important issue.
Based on these findings, although the expectations of HR professionals about digital
communication skills that employees over the age of 45 should carry is a common
ground, it is seen that these expectations also differ according to the sectors in which
they work.
Section 5: Communication
Table 24: Communication
11. To be able to actively participate in…
10. To be able to create and manage…
9. To be able to actively use a wide range…
8. To be aware of and use the rules of…
7. To be able to pass on or share…

6. To be able to use some features of…
5. To be able to use collaboration tools…
4. To be able to use advanced features of…
3. To be aware that when using digital…
2. To be able to share files and content…
1. To be able to communcicate with…
0

1

2

3

4

Table 24.1: Communication (Average)
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5

1. To be able to communicate with others using mobile phone, Voice over IP (e.g. Skype) email or chat – using basic features (e.g. voice messaging, SMS, send and receive e-mails, text
exchange).
2. To be able to share files and content using simple tools.
3. To be aware that when using digital tools, certain communication rules apply (e.g. when
commenting, sharing personal information).
4. To be able to use advanced features of several communication tools (e.g. using Voice over
IP and sharing files).
5. To be able to use collaboration tools and contribute to e.g. shared documents/files
someone else has created.
6. To be able to use some features of online services (e.g. public services, e-banking, online
shopping).
7. To be able to pass on or share knowledge with others online (e.g. through social
networking tools or in online communities).
8. To be aware of and use the rules of online communication ("netiquette").
9. To be able to actively use a wide range of communication tools (e-mail, chat, SMS, instant
messaging, blogs, micro-blogs, social networks) for online communication.
10. To be able to create and manage content with collaboration tools (e.g. electronic
calendars, project management systems, online proofing, online spreadsheets).
11. To be able to actively participate in online spaces and use several online services (e.g.
public services, e-banking, online shopping).

3,7333
4,2
4,5333
3,3333
4,2667
4,6667
4,4
3,2667
4,3333
3,5333
4,0667

In Table 24.1, the thoughts of the participants on communication are summed. All values
are in the table determining the expectations of the participants regarding the
communication. Values are greater than 3, indicating expectation is higher. Values are
under the 3, indicating expectation is lower.
Section 6: Content Creation
Table 25: Content Creation
14. To be able to use several…
13. To be aware of how to apply licenses…
12. To be able to use advanced…
11. To be able to create a website using a…
10. To be able to produce or modify…
9. To be aware of the basics of one…
8. To be aware of how to reference and…
7. To be able to apply basic formatting…
6. To be able to use tools/editors for…
5. To be able to produce complex digital…
4. To be able to apply and modify simple…
3. To be aware that content can be…
2. To be able to make basic editing to…
1. To be able to produce simple digital…
0

1

2

3

4

Table 25.1: Content Creation (Average)
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5

1. To be able to produce simple digital content (e.g. text, tables, images, audio files) in at
least one format using digital tools.
2. To be able to make basic editing to content produced by others.

3,6
4,4
4,2667

3. To be aware that content can be covered by copyright.
4. To be able to apply and modify simple functions and settings of software and
applications (e.g. change default settings).
5. To be able to produce complex digital content in different formats (e.g. text, tables,
images, audio files).
6. To be able to use tools/editors for creating web page or blog using templates (e.g.
WordPress).
7. To be able to apply basic formatting (e.g. insert footnotes, charts, tables) to the content
produced.
8. To be aware of how to reference and reuse content covered by copyright.

3,2
3,8
3,3333
4,5333
3
3,2

9. To be aware of the basics of one programming language.
10. To be able to produce or modify complex, multimedia content in different formats,
using a variety of digital platforms, tools and environments.
11. To be able to create a website using a programming language.

2,8667
3,2667

12. To be able to use advanced formatting functions of different tools (e.g. mail merge,
merging documents of different formats, using advanced formulas, macros).
13. To be aware of how to apply licenses and copyrights.

3,3333
3,6
2,8

14. To be able to use several programming languages.

In Table 25.1, the thoughts of the participants on content creation are summed. All
values are in the table determining the expectations of the participants regarding the
content creation. Values are greater than 3, indicating expectation is higher. Values are
under the 3, indicating expectation is lower.
Section 7: Problem Solving
Table 26: Problem Solving
14. To be able to understand how new…

13. To be aware of new technological…
12. To be able to choose the right tool,…
11. To be able to solve almost all…
10. To be aware of the own limits and try…
9. To be able to regularly update the own…
8. To be able to solve technological…
7. To be able to select a digital tool that…
6. To be able to use digital technologies…
5. To be able to solve most of the more…
4. To be aware that digital skills regularly…
3. To be aware of that digital tools can…
2. To be aware of how to solve some…
1. To be able to find support and…
0

1

2

3

4

5
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6

Table 26.1: Problem Solving (Average)
1. To be able to find support and assistance when a technical problem occurs or when using
a new device, program or application.
2. To be aware of how to solve some routine problems (e.g. close program, re-start
computer, re-install/update program, check internet connection).
3. To be aware of that digital tools can help in solving problems. As well, to be aware that
digital tools have their limitations. When confronted with a technological or nontechnological problem, to be able to use the digital tools known to solve it.
4. To be aware that digital skills regularly need to be updated.
5. To be able to solve most of the more frequent problems that arise when using digital
technologies.
6. To be able to use digital technologies to solve (non-technical) problems.
7. To be able to select a digital tool that suits the needs and assess its effectiveness.
8. To be able to solve technological problems by exploring the settings and options of
programmes or tools.
9. To be able to regularly update the own digital skills.
10. To be aware of the own limits and try to fill the gaps.
11. To be able to solve almost all problems that arise when using digital technology.
12. To be able to choose the right tool, device, application, software or service to solve (nontechnical) problems.
13. To be aware of new technological developments.
14. To be able to understand how new tools work.

4,4
4,8667

4,8
4,9333
4,2667
4,8
4,9333
4,5333
4,9333
4,3333
3,7333
4,6
4,8
4,6667

In Table 26.1, the thoughts of the participants on problem solving are summed. All
values are in the table determining the expectations of the participants regarding the
problem solving. Values are greater than 3, indicating expectation is higher. Values are
under the 3, indicating expectation is lower.
Section 8: Safety
Table 27: Safety
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19. To be able to have an informed…
18. To be able to avoid health problems…
17. To be able to apply filters to spam e-…
16. To be aware of how to encrypt e-…
15. To be able to configure or modify the…
14. To be aware of how to react if the…
13. To be able to frequently check the…
12. To be able to understand the positive…
11. To be able to shape the ownr online…
10. To be able to identify a phishing e-mail.
9. To be able to identify the websites or…
8. To be able to use different passwords…
7. To be able to run these programmes…
6. To be able to install security…
5. To be aware that using digital…
4. To be aware to do not reveal private…
3. To be aware that the own credentials…
2. To be aware that not all online…
1. To be able to take basic steps to…
0

1

2

3

4

5

6

Table 27.1: Safety (Average)
1. To be able to take basic steps to protect the devices (e.g. using anti-viruses and
passwords).
2. To be aware that not all online information is reliable.
3. To be aware that the own credentials (username and password) can be stolen.
4. To be aware to do not reveal private information online.
5. To be aware that using digital technology too extensively can affect the own health (e.g.
ergonomy, risk of addiction).
6. To be able to install security programmes on the device(s) used to access the Internet
(e.g. antivirus, firewall).
7. To be able to run these programmes on a regular basis and updates them regularly.
8. To be able to use different passwords to access equipment, devices and digital services
and modifies them on a periodic basis.
9. To be able to identify the websites or e-mail messages which might be used to scam.
10. To be able to identify a phishing e-mail.
11. To be able to shape the ownr online digital identity and keep track of the own digital
footprint.
12. To be able to understand the positive and negative impact of technology on the
environment.
13. To be able to frequently check the security configuration and systems of the devices
and/or of the applications used.
14. To be aware of how to react if the computer is infected by a virus.
15. To be able to configure or modify the firewall and security settings of the digital devices.
16. To be aware of how to encrypt e-mails or files.
17. To be able to apply filters to spam e-mails.

4,8667
4,9333
4,8
5
4,6667
4,8667
5
4,8667
4
4,2667
4,1333
4,4
4,1333
4,2
4,0667
4,2
3,6667
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18. To be able to avoid health problems (physical and psychological), by making reasonable
use of information and communication technology.
19. To be able to have an informed stance on the impact of digital technologies on everyday
life, online consumption, and the environment.

4
4,7333

In Table 27.1, the thoughts of the participants on safety are summed. All values are in
the table determining the expectations of the participants regarding the safety. Values
are greater than 3, indicating expectation is higher. Values are under the 3, indicating
expectation is lower.
Section 9: Social Media
Table 28: Social Media

Does your company use social
media for HR purposes?
10
8
6
4
2
0
Yes

No

Nine of the participants said their firms are using social media for HR, and six of them
said not to (Table 28).

Table 29: Using Social Media for HR Purposes
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How long has your company been
using social media for HR purposes?
More than 6 years
5 – 6 years
3 – 4 years
1 – 2 years
Less than a year
0
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2

3

4

5

Question was “How long has your company been using social media for HR purposes?”.
To answer this, four participants said 5-6 years, 2 of them said 3-4 years, and 3 of them
said 1-2 years (Table 29).
Table 30: Percentage Of New Job Openings Advertised In Social Media

What percentage of your new
job opening are advertised in
social media?
Insert answer
80%
60%
50%
30%
0

1

2

3

4

Question was “What percentage of your new job opening are advertised in social
media?”. To answer this, three participants said 80%, 2 of them said 60%, 3 of them said
50%, and 1 of them said 30% (Table 30).

Table 31: Recruitment Strategies Followed In Social Media By Companies
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Which kind of recruitment
strategy does your company
follow in social media?
Publication of job offers
Search of passive applicants
Communication with…
Reception of job applications
Cross-checking the…
Employer Branding
Creation of “Talent…
Other
0

5

10

15

20

Question was “Which kind of recruitment strategy does your company follow in social
media?”. To answer this, fifteen participants said “publication of job offers”, 14 of them
said “reception of job applications”, 7 of them said “cross-checking the veracity of
applicant’s CVs”, 5 of them said “employer branding”, 4 of them said “communication
with applicants”, 4 of them said “search of passive applicants”, and 2 of them said
“creation of ‘talent communities’” (Table 31).
Table 32: Kind Of Professionals Searched Through Social Media

Which kind of professionals do
you search through social
media?
Managers
Middle managers

Technical occupations
Employees
Other
0

5

10

15

Question was “Which kind of professionals do you search through social media?”. To
answer this, thirteen participants said “employees”, 6 of them said “technical
occupations”, and 5 of them said “middle manager” (Table 32).

Table 33: Commonly Used Social Media Platforms For Screening Process
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Most commonly used 3 social
media platforms (screening
process)
Insert answer
Youtube
Twitter
Google +
Instagram
Facebook
Linkedin
0

5

10

15

20

Title was “Most commonly used 3 social media platforms (screening process)”. Results
were 16 for LinkedIn, 10 for Facebook, 5 for Instagram, 3 for Google+, 2 for Twitter, and
1 for YouTube (Table 33).
Table 34: Commonly Used Social Media Platforms For Selection Process

Most commonly used 3 social
media platforms (selection
process)
Insert answer
Insert answer
Twitter
Google+
Instagram
Facebook
Linkedin
0

5

10

15

20

Title was “Most commonly used 3 social media platforms (selection process)”. Results
were 15 for LinkedIn, 12 for Facebook, 7 for Instagram, 3 for Google+, and 1 for Twitter
(Table 34).

Table 35: SM Platforms Used for Interviewing Purposes
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Do you use SM platforms (such
as Skype, Whatsapp, etc.) for
interviewing purposes?
12
10
8
6
4
2
0
Yes

No

Eleven of the participants said their firms are using social media for interviewing
purposes, and four of them said not to (Table 35).
Table 36: Use Of Social Media

How often do you use them?
Never
Rarely

Occasionally
Often
Always
0

1

2

3

4

5

6

Eleven of the participants said their firms are using social media frequently, and four of
them said never (Table 36).

Table 37: Expectancy of Employees’ Social Media Usage
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Is it expected of employees to
know to use them?
15
10
5
0
Yes

No

Eleven of the participants said they are expecting their employees able to use SM, and
four of them said not to (Table 35).
Table 38: Using SM Platforms for Internal Purposes With Employees +45

Using SM platforms for internal
purposes with employees +45
14
12
10
8
6
4
2
0

Yes

No

Twelve of the participants said they were using SM platforms for internal purposes with
employees +45, and three of them said not to (Table 38).

Table 39: Use of Social Media
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How often do you use them?
Never
Rarely
Occasionally

Often
Always
0

2

4

6

8

10

Eleven of the participants said their firms are using social media frequently, and three
of them said never (Table 39).
Section 10: Open-ended Questions
How important is digital literacy for prospective employees +45?
It is very important. Because in the new world, the ways of doing business are entirely
based on digital competences. It is very important for individuals over the age of 45 to
integrate into digital-based work.
It is important for individuals over 45 to have new job opportunities. It is a compulsory
need for individuals over 45 to work with young people. Digital literacy creates new
career opportunities for individuals over the age of 45.
Is digital competence a barrier for the recruitment of people +45?
Yes, it is an obstacle. Employers in the new world care about digital skills.
The efficiency of individuals without digital competence becomes low.
Digital skills shorten the time of doing business. It creates time and cost savings for the
employer.
New employees with high digital skills will earn new customers.
Those who lack digital skills cannot achieve harmony with their colleagues in their
business processes. Employees that lack of digital skills cannot see new job recruitment
ads on websites.
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Conclusions
With this project named Project LINK-UPS: Social Media for Upskilling Unemployed and
Low Skilled Adult Workers for Digital Society, focuses on the digital world, the
unemployed workforce over a certain age and evolving new job search opportunities.
This study on project details was carried out in two stages. The first one was desk
research and the second one was field research. The data provided in the tables within
the study, established or took from the European Union and Turkish national statistical
resources. The related data were shown in a distinctive order. Field research is based on
interviews with participants at various positions working in the HR department using
both quantitative and qualitative research methods. Following analyzing the data
obtained as a result of the interviews, the results are shown in order.
As a result of the desk research, the labor force over the age of 45 is approximately 30
percent of the total labor force. Although this is an important rate, it is also necessary
to find out which unemployed 45+ individuals are looking for a job and which channels
they are using for work. However, the globalizing world and evolving technologies have
transformed by digitizing many of the HR processes, such as recruitment, searching,
placement. It is no longer possible to transfer a single euro without IT. It is important to
understand how to use these technologies and how to deal with them.
Therefore, in the digitalized world many issues are being proposed such as reformed
conditions, adaptability to these conditions, digital competences, social networks as a
new media tool. Social media has an essential role in the new HR processes. Today, 30
percent of recruitment and job search processes are carried out through social media.
On the other hand, the digital competencies of individuals affect both recruitment and
also affect their ability to find jobs.
As can be concluded, social media and digital competencies are new arguments that
people who are above than 45 years old individuals and seeking a job are closely
interested. Subsequently, we interviewed 15 HR employees from several sectors and
asked numerous questions, in the fieldwork. Participants who are from different sectors
are mainly of women and individuals with various titles.
Moreover, HR professionals expressed their thoughts on the information process,
communication, content creation, problem-solving, safety, social media, using social
media for HR purposes. Beside those, we have analyzed those subjects: percentage of
new job openings advertised in social media, recruitment strategies followed in social
media by companies, kind of professionals searched through social media, commonly
used social media platforms for screening process, commonly used social media
platforms for selection process, social media platforms used for interviewing purposes,
use of social media, expectancy of employees’ social media usage, using social media
platforms for internal purposes with employees +45 as well as answering the questions
of "how important is digital literacy for prospective employees 45+?", and "is digital
competence a barrier to the recruitment of people 45+?".
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